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American Board of Plastic Surgery and is, therefore, qualified to perform plastic surgery on the face, breast, and body. She
graduated from Vassar College and received her medical degree from Columbia University. After completing a three-year
residency in general surgery and an additional three-year residency specifically in plastic and reconstructive surgery at
Northwestern University, Dr. Gerber began her private practice in 1983.
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featured speaker at various conferences and seminars. Named as one of the top cosmetic surgeons in the country by Town and
Country magazine, Dr. Gerber specializes in aesthetic surgery of the face and body.
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industry and practice of medicine. Marie holds a Bachelor of Business Administration degree in Marketing, completing
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Marie entered the wotld of medical communications in 1992 at the American Society of Plastic Surgeons® where she
developed print and electronic public and patient education campaigns specific to aesthetic and reconstructive plastic surgery.
Czenko Kuechel Consulting, Ltd. was founded in 1995, when Marie applied her skills in the development of individual
practices serving the needs of aesthetic patients and to the medical industry in the comprehensive development, management
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